with a new gener

of students

=




Put your

glasses on




This information was gathered on 3/11/2022 from:
https://www.beresfordresearch.com/age-range-by-generation/

Born between
1997 - 2012

They are your

Children

Nieces and nephews
Grandchildren

Friends and neighbors
Interns and colleagues
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Internet commercialized ———e 1995

1996
1997
Clinton Impeachment ———e 1998 o Google
1999
George W. Bush elected ——— 2000
September 11— 2001
2002
Iraq war e 2003
2004 Facebook
2005 e YouTube
20006 e Twitter
Great Recession ————— 200/ o iPhone, Netflix (streaming)
. 2008
Obamaelection ______ 2000 « Venmo, Uber, Kickstarter
ot ———= 2010 +— nsagram
P 2011 o Snapchat and Siri
Sandy Hook e 2012
2013
Gay marriage . 2014
2015
Trump election ————e9)15 » Tik Tok
2017
2018
COVID 19 & .228;%
Biden election 0. Timell iog’ ' e ' b :
2022 More Detail 2000 MlClosoftAnU Trust Ruling, U .S Time Iln 2000- 00' America's Best Hist

americasbesthistory.com


https://keymediasolutions.com/news/evolution-of-social-media-platforms/
https://americasbesthistory.com/abhtimeline1990.html
https://americasbesthistory.com/abhtimeline2000.html
https://americasbesthistory.com/abhtimeline2000.html

5 things you'll
learn about the
“fluid” generation

1. Their high expectations
2. The impact of these expectations

3. Their exposure to data &
information

4. How they distinguish truth from
noise

5. Their need to cut through the
clutter




52%

GenZl

of Gen Z identify as is the most racially and is less likely than
white, compared with ethnically diverse Generation X and baby
61% of millennials generation and the best boomers to identify as
educated yet heterosexual

This information was gathered on 3/11/2022 from Ipsos:
nder identity an xual orientation differen neration | | Confidential and proprietary information. © 2022 Sallie Mae Bank. All rights reserved. 6


https://www.ipsos.com/en-us/gender-identity-and-sexual-orientation-differences-generation

Gen Z expects that thi
easy, intuitive, and custo
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1. Customized experiences

This information was gathered on 3/14/2022 from:
McKinsey & Company- https://www.mckinsey.com/industries/consumer-packa
Morning Consult- https://www.forbes.com/sites/blakemor

ZDNet- Gen Z willing to provide their personal data for more personalized experiences | ZDNet

an/2020/02/28/50-stats-all-marketers-must-know-about-gen-z/7

The insights

58%

of Gen Z is willing to pay
more for products that
are targeted to their
individual personalities.

2in5
will provide their personal
data to enable a more

personalized experience
Over an anonymous one.

88%

of Gen Z prefers
branded experiences
across multiple
channels.

44%

of Gen Z would stop
visiting a website if it did
not anticipate what they
needed, liked, or
wanted.



https://www.mckinsey.com/industries/consumer-packaged-goods/our-insights/true-gen-generation-z-and-its-implications-for-companies
https://www.forbes.com/sites/blakemorgan/2020/02/28/50-stats-all-marketers-must-know-about-gen-z/?sh=d56c6d876d06
https://www.zdnet.com/article/gen-z-willing-to-provide-their-personal-data-for-more-personalized-experiences/

With Gen Z's sense of re
comes a focus on mental

Confidential and proprietary information. © 2022 Sallie Mae Bank. All righ



2. Mental health

.

GenlZ

is more attuned to

their mental health
than previous
generations.

956%

say they think
humanity is doomed.

The insights

27%

Describe their mental
health as “excellent or
good” compared to

56% of millennials &
70% of boomers.

60%

said they felt very
worried or extremely
worried.

This information was gathered on 3/14/2022 from:

American Psychological Association (APA)- Stress in America™ Generation Z (apa.org)
BBC News- Climate change: Young people very worried - survey

Confidential and proprietary information. © 2022 Sallie Mae Bank. All rights reserved. 10


https://www.apa.org/news/press/releases/stress/2018/stress-gen-z.pdf
https://www.bbc.com/news/world-58549373

Gen Z is accustomed to
at their fingertips.

Confidential and proprietary information. © 2022 Sallie Mae Bank. All ri



3. Access to Data

The insights
64% 66%

of Gen Z are use more than one
constantly internet-connected
connected online. device at a time.

95%

of 13- to 17-year-olds
have access to a
smartphone.

This information was gathered on 3/14/2022 from:
Global Web Index (https://www.dlobalwebindex.com/hubfs/Downloads/Generation Z report 2019.pdf)

IBM Institute for Business Value (https://www.generationy20.com/retail-generation-z.PDF)

Confidential and proprietary information. © 2022 Sallie Mae Bank. All rights reserved.
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https://www.globalwebindex.com/hubfs/Downloads/Generation_Z_report_2019.pdf?utm_campaign=Gen%2520Z%2520report%25202019&utm_source=hs_automation&utm_medium=email&utm_content=71833136&_hsenc=p2ANqtz-_Y6G2mr52MnQBNr83wIWOF-cV61nsyHmjZqd_VKOnnAlc01O337IcPn4qw7vztzjB7E5EQ9O136yWJ4r1x-QQ8OGW6Pw&_hsmi=71833136
https://www.generationy20.com/retail-generation-z.PDF

Use authenticity as a
distinguish truth from

Confidential and proprietary information. © 2022 Sallie Mae Bank. All ri



This information was gathered from:
McKinsey&Company- Generation Z characteristics and its implications for companies | McKinsey

The insights
More than 3/4

say they would stop buying from a brand
AND spread the word if the brand’s
campaigns are regarded as macho, racist,
or homophobic.

49%

of Gen Z cite social apps as their primary
influence for financial decisions, over
family, friends, or even personal
experiences.

Confidential and proprietary information. © 2022 Sallie Mae Bank. All rights reserved.
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https://www.mckinsey.com/industries/consumer-packaged-goods/our-insights/true-gen-generation-z-and-its-implications-for-companies

Cut through the clutter: Ge
to non-digital experien
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5. Analog experiences

R

T -

-
.-

The insights
84% 57%

of Gen Z take the time to have made purchases
read physical mail. based on direct mail offers.

17%

pay attention to
direct mail

¥ 5
S

-
L A

% ) advertising, while
‘ ~ Q‘Q’- o/ ¢
L nearly 50% ignore
o digital ads.
L A

This information was gathered on 3/11/2022 from:

Pebble Post- https://vvvvvv.pebblepost,com/blog/stats—d|reCt—ma||—mar|<etmg—2021 Confidential and proprietary information. © 2022 Sallie Mae Bank. All rights reserved. 16



Recap

Gen Z expects that things will be easy, intuitive,
and customizable.

With Gen Z's sense of responsibility comes a focus
on mental health.

Gen Z is accustomed to having data at their
fingertips.

They use authenticity as a beacon to distinguish
truth from noise.

Cut through the clutter: Gen Z responds to non-

digital experiences.

Confidential and proprietary information. © 2022 Sallie Mae Bank. All rights reserved. 17
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Borrow responsibly

Borrow responsibly

We encourage students and families to start with savings, grants, scholarships, and

federal student loans to pay for college. Students and families should evaluate all anticipated monthly loan payments, and
how much the student expects to earn in the future, before

considering a private student loan.

The information contained in this presentation is not comprehensive, is subject to constant change, and therefore should
serve only as general, background information for further investigation and study related to the subject matter and the
specific factual circumstances being considered or evaluated. Nothing in this presentation constitutes or is designed to
constitute legal or financial advice.

Sallie Mae does not provide, and these materials are not meant to convey, financial, tax, or legal advice. Consult your own
attorney, tax advisor, or financial advisor about your specific circumstances.

SLM Corporation and its subsidiaries, including Sallie Mae Bank, are not sponsored by or agencies of the United States of
America.

©2022 Sallie Mae Bank. All rights reserved. Sallie Mae is a registered service mark of Sallie Mae Bank.

Confidential and proprietary information. © 2022 Sallie Mae Bank. All rights reserved. 19
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